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The Group achieved a healthy 8% EBIT and finished 
the year with €455 million in cash and a negative net 
debt ratio of -0.64 

The immense challenge of the year was in managing 
post-COVID recovery, in all sectors, in terms of labor, 
supply chain, infrastructure, and complexity, with 
turbulent markets affected by high inflation, sky-
rocketing energy costs, and constricted labor avail-
ability, particularly in North America and Europe. 

In addition, the group had a number of significant 
developments throughout the year such as the major 
contract openings with United Airline in Houston and 
Delta Air Lines in Atlanta, the successful start-up of 
operations for all of EasyJet in continental Europe, as 
well as the mobilization of major construction pro-
jects in Atlanta, Tel Aviv, Stockholm, Copenhagen 
and Oslo.

Newrest has developed unique expertise in inflight 
catering ‘hub management’ on behalf of major cus-
tomers such as Air Canada (Montreal), Delta Air Lines 
(Atlanta), Aegean (Greece), United Airlines (Houston), 
British Airways (Gatwick), and Scandinavian Airlines 
(Scandinavia). Over the course of the year, we pre-
pared for the mobilization of our units in Scandi-
navia for SAS and are now currently successfully 
serving more than 300 flights per day throughout 
Scandinavia, on a long-term open-book contract 
which effectively began in November 2022.

In the Catering and Remote site  
sector, we have had an excellent year,  
both in terms of development  
and retention on a global basis. 

New contracts in Colombia with General Motors and 
Schlumberger, among others, expanded our portfolio 
and in South America, Petrotal and Minsur renewed 
their confidence in us with extensions. We invested 
in developments on behalf of Prony Resources in New 
Caledonia for a new site in the south and in our 
Ambatovy mining site in Madagascar. We secured 
close to 100% retention rates in Gabon and Oman. 
And finally, mobilization of our remote site activities 
in Uganda with CNOOC was certainly a stepping-stone 
for further activities in the region. A positive result 
for catering and remote site sector with major oppor-
tunities on the horizon for the coming year.

For several years, we have been developing our activ-
ities in Facility Management (FM). In 2022, we redou-
bled our efforts in this sector with the expansion of 
FM services to our long-term client, Schlumberger, 
in Oman, as well as the acquisition of a major FM 

operator in Morocco, strengthening our legitimacy 
in this segment. FM service development is a key pri-
ority for the Group growth in 2023. 

We reinvested in digital development this year, for 
the rail, inflight and retail sectors and will con-
tinue to drive innovation in this area for our clients. 
Furthermore, we have invested significant capital, 
time, and R&D into the development of innovative 
technology in highly labor-intensive industrial and 
repetitious processes. We will roll out a new version 
of robotics in Q1 2023 starting in Scandinavia with a 
gradual deployment to Europe and North America in 
2023 & 2024. These innovations will be operational 
shortly and will be followed by further R&D robotic 
solutions in pick-and-pack operations, and thereafter 
in other areas. 

We invested major efforts in our ESG program to 
reduce waste, water, electricity and fuel consump-
tion, among many other initiatives; to reduce our 
carbon footprint together with our clients, economi-
cally and pragmatically; to continue to diversify our 
company in all aspects of social change and progress 
and to provide a safe, enjoyable, productive and har-
monious workplace for all. 

The Group’s reorganization, initiated in 2021, was 
successfully implemented over the course of 2022, 
with our 2 Chief Operating Officers, Olivier Laurac 
and Aurelie Gueguen René, coordinating and driving 
country operations. They focus on developing highly 
autonomous country organizations and leaders 
gifted with a high degree of entrepreneurial spirit 
and drive, while working within the clear strategy, 
direction, and values of our Group. To achieve this 

goal, they can count on strong support from our 
matrix organization in Toulouse. The teams have 
all performed admirably in extraordinarily chal-
lenging environments and we would like to recog-
nize their amazing achievements throughout the 
year. We further developed our employee ownership 
plan, increasing the number of shareholders by 12%. 
Finally, given our ambitious development plans, we 
redoubled our efforts on our Graduate program, which 
recruits and trains the Group’s top future managers. 

Despite our exceptional year, we are fully aware of 
the challenging times ahead for the Group, macro- 
economically, societally, and geopolitically speaking. 
Significant inflation, increasing levels of public and 
personal debt, changing labor markets, massively 
volatile fuel, and energy costs, as well as the risk 
of continued conflicts, and their escalation, within 
Europe and globally… Our diversified operations, 
our reactiveness, and our agility, are key factors that 
will help us face these challenges. 

Finally, we would like to warmly thank our colleagues 
for the truly exceptional efforts and dedication they 
have shown through the difficult circumstances over 
the past year, as well as our clients, and all stake-
holders for their trust and allegiance in these trou-
bled times; with you, we will endure, we will thrive, 
and we will build a successful future together.

A collective  
performance 
Whereas 2021 was a year of transformation, 
2022 was one of execution. Turnover  
almost doubled to €1,682 billion, our strongest  
sales result in Company history, despite  
a first quarter 2022 affected by the lagging 
effects of the global COVID pandemic. 

Olivier Sadran & Jonathan Stent-Torriani
Group Co-CEOs

0 M€

200 M€

400 M€

600 M€

800 M€

1,000 M€

1,200 M€

1,400 M€

1,600 M€

1,800 M€

2004 / 05 05 / 06 06 / 07 07 / 08 08 / 09 09 / 10 10 / 11 11 / 12 12 / 13 14 / 1513 / 14 15 / 16 16 /17 17 /18 2021 /2218 /19 19 /20 20 /21

1,5
26

.7

1,0
74

.4

86
1.9

1,2
52

.9

1,3
59

.1

1,1
18

.9

95
4.

9

66
2.

0

59
5.

1

56
9.

5

43
2.

1

38
4.

6

37
2.

6

28
2.

1

19
6.

0 24
1.5

88
0.

3

- 0.68
 Leverage ratio

  INTRODUCTION   

↓ Event 
One Team Unlimited  
Challenge with  
our Ambassador  
Tony Parker –  
Houston, USA

95%
of increase  

in turnover compared 
to 2020/21

  OF TURNOVER   

  IN 2021/22  

1,682.4 M€
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↓
8.3%
Sub-Saharan 
Africa

7.4%
North Africa

7.9%
Middle East

4.5%
Asia Pacific

15.6%
North America

25.2%
France

23.3%
Europe

7.8%
South America

  TURNOVER DISTRIBUTION   
  BY GEOGRAPHICAL AREA  

1,682.4 M€ 
of turnover  
in 2021/22  

36,622
employees

3,189
employees

20,537
employees

11,984
employees

912 
employees

248.0 M€ 
of turnover  
in 2021/22

637.3 M€
of turnover  
in 2021/22

37  
countries

5  
countries

36  
countries

19  
countries

743.5 M€ 
of turnover  
in 2021/22

53.6 M€ 
of turnover  
in 2021/22

Remote site,  

Catering  

& Facility management

Rail Inflight
Retail4 

54
countries

↓↓ ↓↓

↓
↓

↓

↓

Middle East

North America

 → Canada  
 → Costa Rica   
 → Mexico   
 → United States of America   

 → Austria  
 → Belgium  
 → Cyprus  
 → Croatia   
 → Denmark 
 → Germany  
 → Greece   
 → Israel 
 → Netherlands 
 → Norway  
 → Portugal  
 → Spain    
 → Sweden  
 → Switzerland   
 → United Kingdom 

 → Bahrain  
 → Qatar  
 → Sultanate of Oman   
 → Türkiye  
 → United Arab Emirates  

 → France     
 → French West Indies   
 → Reunion Island  

 → Algeria   
 → Morocco     
 → Tunisia   

 → Cambodia   
 → French Polynesia   
 → India  
 → Laos  
 → Myanmar  
 → New Caledonia    → Angola   

 → Gabon    
 → Ghana  
 → Guinea-Conakry  
 → Liberia  
 → Madagascar    
 → Mauritius  new
 → Nigeria    
 → South Africa  
 → Tanzania   
 → Uganda     
 → Zambia   

 → Bolivia    
 → Brazil    
 → Chile     
 → Colombia    
 → Guyana  
 → Peru    
 → Surinam  new

North Africa

South America

Sub-Saharan Africa

Europe

Asia Pacific

France

  OUR GLOBAL NETWORK  

Our  

network,  
our activity
sectors

€

  SECTORS  
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100% customizable solutions  
based on clients’ needs.

Strict compliance  
with local standards.

Venues designed according  
to new ways of working  
and consuming.

High-performance  
and versatile teams recruited 
locally, as close to our clients 
as possible.

Concrete actions in line  
with our clients' priorities.

An internal innovation  
and digitalization ecosystem to benefit  
our guests, clients and employees.

. . .the agility
of a local actor We put the strength of the Newrest group  

at your disposal, both internationally  
and locally, so that you can carry  
out your projects successfully. 

The power
of a major. . .

Unlimited  

   performanceBoosting quality of life
Educating our employees, clients and consumers  

on healthier lifestyle (nutrition, sports  
and wellness practices).

Operational excellence  
I Care!: an innovative quality assurance approach  

covering food safety, health & safety  
and the environment, based on ISO standards. 

Our multi-service expertise
A wide range of catering, logistics   

and facility management services. 

Our teams’ agility  
Reactive and adaptable employees trained  

in agile working methods. 

Everyone’s responsibility 
Be the change: action-oriented societal commitments,  

taken up by our employees.  

The spirit of innovation 
We are true explorers  

of trends and new consumer experiences.
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Our  
organization:

Transversality & Autonomy

↓ Our CEOs /  
Event One  

Team Unlimited  
Challenge by the 

Laotian teams 

  CHALLENGE UNLIMITED   #1 Thanks to an operational and matrix  
management organization 
focused on cross-functional activities 
and the sharing of best practices,  
we are prepared for the challenges  
of tomorrow.

p. 10 → Executive board: A robust & established Group

p. 12 → Europe & Americas Division

p. 14 → Middle East, Africa & Asia Pacific Division
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Jonathan Stent-Torriani

Co-CEO

A robust 

& established  

Group

The company’s organization 
is in line with its development 
objectives. 
The sales level reached in 2022 demonstrates that the Group can 
depend on the experience and dedication of its employees and 
managers to continue to manage sustained growth.

Operational responsibility is, now, more than ever, retained at 
the country level, regardless of the number of business segments. 
This organization encourages the sharing of best practices, inno-
vation and, above all, the development of our managers.

Taking a local approach to strategic implementation with the 
support of vice presidents in charge of multi-business geographic 
regions allows us to quickly find the solutions necessary for the 
Company’s success.

Olivier Laurac 

COO EA division

Olivier Sadran

Co-CEO

Aurélie Gueguen René

COO MEAAP division

Henri Fiszer 

Partner

 ”Our financial strength  

 and speed of execution  

 are assets for the years to come.“ 

  EXECUTIVE  

  BOARD  

96.5%
Managers

3.5%
Financial 
investors

  DISTRIBUTION   
  OF SHAREHOLDING   
  IN 2021/22  

Frank Carpentier
North Africa

Gregory Jacques  
Aumeregie 

South America

Olivier Suarez
Europe

Nicolas Letellier 
Asia Pacific

Paul Schvartz
France

Marc Starké
Vice President Marketing, 
Communication, CSR  
& Digital Transformation 

Marie  
Chiner

Major Projects  
Director

Matthieu  
Jeandel
Partner & 
Institutional 
Relations

Benoît  
Vignon

Vice President 
Sales

Christophe  
Bajon

IT Services 
Director

Elodie 
Deutschmeyer

Human 
Resources 

Director

Luc  
Gérardin

Chief  
Finance 
Officer

Fabien  
Malbranque 
QHSE 
Director

Xavier  
Palaise  
General 
Secretary

 Yvon Martinez
 Laurent Moussard

Sub-Saharan Africa  
& Middle East

Emmanuel Leprêtre
North America

Aurélie Gueguen René 
COO Middle East, Africa  
& Asia Pacific division

Olivier Laurac 
COO Europe 

 & Americas division

11   A
CT

IV
IT

Y 
RE

PO
RT

 2
02

1/2
2

10 11

  C
HA

PT
ER

 0
1  



Olivier Laurac 

COO Europe & Americas division

Europe  

& Americas 

Division
In the space of 5 years,  
the group has acquired undeni-
able experience in hub manage-
ment for leading airlines  
such as Aegean, Delta Air Lines,  
British Airways, Air Canada  
and, more recently, United  
Airlines & Scandinavian Airlines.

Between 100 and 400 flights are served each day out of Atlanta, 
Gatwick, Athens, Montreal, Houston or Copenhagen. The oper-
ational success of these contracts depends on the integration of 
the client’s systems with those of the group, as well as on the 
mobilization of employees recognized for their expertise in this 
area. Newrest’s goal is to continue to develop this partnership 
model, a guarantee of quality.

As part of our airline services, we have mobilized our European 
logistics centers for EasyJet. We built new centers in Basel, Porto 
and Berlin. Our two units in Brazil are now in operation and 
complete an expanded South American network that has led to 
the signing of a regional contract with Air France-KLM. A new 
unit will be opened in Israel in 2023 and will benefit from our 
latest industrial innovations. Strengthening our network is a pri-
ority, particularly in Europe and the United States. 

Throughout the summer of 2022, we supported the marked 
upturn in air traffic in the northern hemisphere. Spain, the 
United Kingdom and the United States had to cope with a tripling 
of their business. Transatlantic flights have been very dynamic 
for our units in Athens and Tel Aviv.

France remains Newrest’s largest market. In France, the contract 
catering business is growing steadily, and we have strong hopes 
for the medical and social sector, education and services for the 
armed forces. A new “Ferme de cœur” has been created in the 
Haute-Loire to structure our supply chain around local producers.  
The resumption of catering activities on TGV & INTERCITÉS  
(high-speed & regional trains) has been gradual. We have imple-
mented initiatives that benefit the environment and products  
from regional producers, two areas of focus for the SNCF. Chef 
Thierry Marx has joined the railway adventure by signing  
(bistro-style gourmet recipes for the fall-winter menu.

By joining the International Rail Catering Group (IRCG), the group 
wishes to promote its dynamism to railway companies in Europe 
and worldwide. The Austrian company ӦBB is strengthening its 
European network in anticipation of the arrival of new night 
trains in 2023. In this context, we are helping to create the pas-
senger experience of tomorrow and are strengthening our logis-
tics platforms in Austria with the opening of Graz. In Spain, the 
French company OUIGO has positioned trains between Barcelona 
and Madrid. We have put all our knowledge into making this new 
venture outside France a success. Innovation is our priority. Our 
suite of digital solutions for passengers (kiosk and online order-
ing) has won us an award from the IRCG. 

The Europe & Americas division generated  
more than one billion euros in turnover in 2022,  
a first in the Group’s history. This is the result  
of the commitment of all our employees.

In Latin America, contract catering and remote site services 
continue to be dominant for this Newrest region. In this area 
of the world, the end of the pandemic occurred late, impacting 
the recovery of B&I operations. Since then, we have focused 
on renewing our major contracts and improving the consumer 
experience via our digital solutions and the deployment of new 
catering and service concepts. Colombia’s commercial dyna-
mism has borne fruit with the signing of a dozen contracts with 
emblematic clients such as General Motors, Schlumberger and the 
American University of Bogota. The management of remote sites 
in Peru is a reference for the Group. Petrotal has renewed its con-
fidence in us and Minsur has entrusted us with the management 
of its mining site.

The Europe & Americas division generated more than one billion 
euros in turnover in 2022, a first in the Group’s history. This is 
the result of the commitment of all our employees.

22,827
employees

↑ 110%
of increase in turnover 
compared to 2020/21

1,207.7 M€
of turnover  
in 2021/22€

55.4%
Inflight

21.3%
Remote site, 

Catering & FM

2.8%
Retail

20.5%
Rail

  EA DIVISION   
  TURNOVER DISTRIBUTION   
  BY SECTOR IN 2021/22  

North America

South America

Europe

France

↑ Task force  
for the start-up 
of inflight 
operations  
in Scandinavia 
– Arlanda, 
Sweden

→ Newrest 
awarded by IRCG 
for its digital 
solutions  
for passengers 
(self-service 
kiosk & online 
ordering) 
– Paris, France

  EA DIVISION KEY FIGURES  
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Aurélie Gueguen René 

COO Middle East, Africa  

& Asia Pacific division

Middle-East, 

Africa &  

Asia Pacific 

Division
In 2022, the strong recovery  
of our clients' activity, irrespec-
tive of the sector or the services 
provided, has mobilized  
all our teams around operational 
excellence.

Inflight catering services are driving the increase in revenues in 
Africa and Polynesia. All of our countries involved in this activity 
have doubled their business volume, requiring the recruitment 
and training of new employees in a very short period of time. In 
South Africa, where we had built a new unit in Durban, business 
has tripled thanks to the signing of new clients such as Virgin 
Atlantic, Lufthansa and Swiss. Today, we are the only major inter-
national inflight caterer in this market. 

Our international clients rely on our expertise and network as 
their businesses grow and new destinations are opened. This is 
the case in Zambia with Qatar Airways or in Tahiti with the open-
ing of a route with Delta Air Lines.

The increase in passenger traffic at airports has resulted in a 
global recovery in airport catering activity. While we have seen 
more mixed results in Asia where Chinese travelers have yet to 
join in the upturn, recovery has been strong in the Pacific and in 
North Africa. We are continuing to revitalize our points of sale 
to keep abreast of consumer expectations by developing new 
brands and signing new franchisees such as Columbus Café. 

The mining industry has taken advantage of the end of the pan-
demic and the surge in the price of raw materials to recover dra-
matically. We were able to convince Prony Resources NC, our new 
client in New Caledonia, of our ability to support them in their 
project to develop their plant in the south of the territory. Sig-
nificant investments have also been made in the Ambatovy min-
ing sites in Madagascar. Corporate social responsibility (CSR) 
and the activities offered to residents are two key priorities for 
our clients. In Laos, the extension of our contract for two years  

is accompanied by the recruitment of a person dedicated to 
achieving our CSR objectives.

Thanks to a recent acquisition operation in Morocco, 
the Group has acquired broader know-how  
in infrastructure management services and has  
the goal of making it a new pillar of its development. 
This is a priority for the year 2023.

Our remote site management activity has also been very 
dynamic in the oil sector, particularly in Angola where we have 
strengthened our partnership with the Total Group on land 
(hotel) and at sea (600 POB barge). Our activities in Gabon and 
Oman are marked by the signing of numerous contracts and a 
retention rate close to 100%. Uganda mobilized its first remote 
site management contract for CNOOC in connection with the 
oil extraction project near Lake Victoria. In order to support its  
clients in their projects in Africa, Newrest is now able to provide 
its services in Tanzania and Namibia. 

In Qatar, the recent FIFA World Cup indicates the slowing of a 
major construction cycle that has underpinned our business for 
almost a decade. This subsidiary is now focusing on the educa-
tion, medical and social sectors and the military. 

The contract catering business has played a stabilizing role in 
our turnover. In Polynesia, as in New Caledonia, our involve-
ment with local authorities and the healthcare sector remains 
predominant. In Türkiye, Morocco and Tunisia, these opera-
tions have seen double-digit growth, proof of the dynamism of 
our sales teams, the relevance of our catering concepts and our 
digital solutions in a difficult competitive environment.

In the Sultanate of Oman, facility management services are 
favored by historical clients such as Schlumberger. Thanks to a 
recent acquisition operation in Morocco, the Group has acquired 
broader know-how in infrastructure management services and 
has the goal of making it a new pillar of its development. This is 
a priority for the year 2023.

15.6%
Inflight

80.1%
Remote site, 

Catering & FM

3.9%
Retail

0.4%
Rail

13,795
employees

↑ 50.4%
of increase in turnover 
compared to 2020/21

474.7 M€
of turnover  
in 2021/22€

  MEAAP DIVISION   

  KEY FIGURES  

Middle-East

North Africa

Asia Pacific

Sub-saharan Africa

↑ Opening of  
a new Street Attitud' 

restaurant in Asia 
– Cambodia 

 Offshore services 
for Total – Angola

→ Mining site  
of Goro –  

New Caledonia

  MEAAP DIVISION   
  TURNOVER DISTRIBUTION  
  BY SECTOR IN 2021/22  
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↓ Operations on 
Constancia mining 

site − Peru /  
Citiz event in a 

company restaurant 
− Greece

  SERVICES UNLIMITED  #2
Our services

adapted to the market

p. 18 →  Catering services to airline companies 

p. 20 →  Catering & logistic services to railway companies

p. 22 → Contract catering & remote site services

p. 26 → Facility management services

Over time, our clients have gradually  
helped us diversify from being a caterer  
to becoming a supplier of a multitude  
of associated services. In 2022, we expanded 
our offer with facility management.
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↓

USA

Newrest’s goal  
is to support airline 
companies in their 
transformations.

Newrest has a long history of providing catering ser-
vices to airlines and provides a wide range of associ-
ated logistical services.

To meet the airline industry’s expectations, the 
Group has mobilized around a number of challenges: 
seeking greater operational excellence to be more 
competitive, working on culinary identity on behalf 
of its clients, proposing digital solutions in line with 
new consumer pathways, accelerating IT integra-
tion with clients, increasing automation & robotics, 
improving information sharing, and creating new 
marketing concepts. 

Since 2017, Newrest has offered the market a contrac-
tual alternative based on full operational and finan-
cial transparency. Adjusting the resources allocated 
according to operations is a necessity within our cli-
ents' primary hubs to maintain optimal satisfaction. 
Major American and European airlines have chosen 
to work with us in Houston, Atlanta, Montreal and 

London, in some cases with more than 500 flights 
per day in volume.

In 2022, the group deployed this innovative contrac-
tual concept in Oslo, Stockholm and Copenhagen for 
Scandinavian Airlines. This project required the con-
struction of three first-class production units and the 
mobilization of 720 new employees. 

Newrest continues to expand its global 
footprint, particularly in the United States 
of America and in Europe 

The Group has strong ambitions for the United States 
where its operating model is adapted to airlines oper-
ating more than 300 flights per day from a single air-
port. In Europe, our highly granular network meets 
the needs of the rapidly expanding low-cost airlines. 
With no debt and a significant investment capac-
ity, Newrest is able to support the development of  
its clients.

↑ United Airlines 
loading at Dubrovnik 
Airport − Croatia

36 
countries

11,984
employees

44.2%
of total turnover

743.5 M€ 
of turnover  
in 2021/22 =  

How do you explain the maturity acquired in hub  
management in the USA? 

JP. Since I arrived in the U.S. in 2017 as CFO, we have grown 
from one hub in Salt Lake City to four (Raleigh-Durahm, 
Atlanta, Houston).

Today we handle more than 710 flights per day, with con-
stantly improving operational and quality results. This evo-
lution is the result of a constant desire to understand the 
challenges our customers face for their passengers. It’s up 
to us to find solutions and to be a force of proposal within a 
contractual framework oriented towards absolute transpar-
ency and productivity. It is a collective and virtuous process, 
a source of budget optimization.

Over the past 5 years, we have recruited, trained, and devel-
oped more than 1,600 employees from all walks of life. Many 
are now at the head of our operational departments and 
allow us to approach our development in this territory with 
real confidence. Our American adventure has just begun. 

Our clients’ environmental challenges, with the goal of "zero 
net CO2 emissions" by 2050, require a collective rethink. 

We have an upstream / production / downstream approach. The 
culinary experience is evolving towards more environmental 
sobriety without altering our creativity.

Our units are adapting to the new requirements of cold chain 
management and waste management. The legislation concern-
ing the treatment of international waste is challenging; the  
International Air Transport Association (IATA) and the Airline  
Catering Association are mobilized on the subject to improve  
regulations forward. 

We are approaching this objective as a source of opportunity. 
Our agility and our ability to act allow us to be a positive force of 
proposal and innovation for our clients.

  TESTIMONIAL  

Federico Alvarez

Group Sales Director − Inflight sector 

 Toulouse, France

  INTERVIEW WITH...  

Jaswant Pujara

General Manager USA  

key account for Delta Air Lines   

 Atlanta, USA 

 Airline  

companies
  CATERING   

  SERVICES TO  

↓ Delta Air Lines 
 loading at Raleigh 
-Durham International 
Airport − USA
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↓

3,189
employees

14.7%
of total turnover

5 
countries

248.0 M€ 
of turnover  
in 2021/22 =  

↑ Sale on  
TGV INOUI's board 
operated for SNCF 
in France

Master Chef Morocco and Chef Khadija were the inspiration 
for your menu on board the Moroccan high-speed trains!

FC. In May 2022, we decided to innovate with the menu on board 
the Al Boraq train, the only high-speed train in Africa. We organ-
ized a contest open to all Moroccan women to highlight their 
culinary heritage. Following this contest, a recipe was selected 
by Chef Khadija, host of Master Chef Morocco and ambassador 
of the Moroccan culinary arts. 

Our Chhiwat Mama menu has become very popular among Office 
Nationale des Chemins de Fers (ONCF) passengers.

What are some future areas of development?

FC. We want to keep this innovative and avant-garde spirit alive 
all while offering menus that are more in tune with our consum-
ers’ demands. The passenger experience is at the center of our 
approach. From the moment you buy a ticket to the moment you 

buy a drink at the bar, we must provide a unique experience, 
introduce new flavors, and make use of our significant exper-
tise. For example, we aim to digitalize the purchasing process 
via online ordering.

How have you adapted to the increase in destinations served 
by ÖBB, the leading night train operator in Europe based  
in Austria?

SK. We rely on the Group’s European network, which facilitates 
the logistics aspect of our work. When that is not sufficient, 
we do not hesitate to open new bases, as we have done in Graz, 
Austria.

In 2024, in addition to our client’s new destinations, we will wel-
come new sleeper trains. The combination of these two factors 
means that we are planning on doubling our workforce in the 
coming 2 years. We will be recruiting 400 employees from many 
countries, in addition to the 58 nationalities that make up our 
current team. Newrest is a big family and, within our night train 
business, it is very international.

With us, everyone can forge a career. We offer professional 
opportunities to people who have often not been given these 
opportunities in the past. We have great stories to share. 

  INTERVIEW WITH...  

Frank Carpentier 

North Africa Vice President 

 Casablanca, Morocco 

  INTERVIEW WITH...  

Simon Klettenhammer 

Austria Country Manager 

 Vienna, Austria

With the acquisition of Compagnie  
des Wagons-Lits in 2012 the Group inherited 
a historical know-how. Newrest is the only 
operator to offer a broad portfolio  
of solutions off-board and on-board trains.

Our teams offer railway operators services related 
to on-board sales as well as consulting and techni-
cal assistance to define the passenger experience of 
tomorrow: innovative sales concepts and on-board 
services, design and choice of product range in line 
with customer expectations, all while seeking oper-
ational and financial optimization.

A European initiative, the night train is an alterna-
tive passenger transport solution that is becoming 
more widely used. The Group is a key partner for 
ÖBB, Europe's leading operator of night trains out of 
Vienna. New trains will enter service in 2023, pro-
viding as of yet unmatched passenger comfort and 
experience.

Innovation is at the heart of our approach and is 
expressed in particular in the context of the high-
speed trains in France and Morocco. 

An omnichannel digital experience  
is now available, allowing passengers  
to enjoy all their benefits online, at  
our on-board kiosks or directly at the bar.

 As a member of the IRCG executive committee since 
March 2022, the Group has won awards for its inno-
vations in this area.

Newrest also provides all the off-board services nec-
essary for the operation of on-board catering and 
hospitality services. From Sweden to Morocco, we 
have developed a unique network of logistics bases 
that allows us to prepare and optimize product 
allocations to be put on board, with the help of our  
Winrest operating system. 

 Railway  

companies
  CATERING & LOGISTIC   

  SERVICES TO  

  ALL ABOUT   
  CHHIWAT MAMA HERE!  

  DISCOVER THE UNIQUE   
  STORY OF PETRA KLINGER!  
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↓
Catering is our raison d'être. For almost  
20 years, the Group has been at the fore-
front of trends and practices in catering  
for all its guests: from children in schools  
to the elderly in retirement homes,  
to employees in companies  
or on offshore rigs. 

It is a living profession, in a state of constant evolu-
tion. To respond to these changes and the wide vari-
ety of needs, Newrest is reinventing itself and adapt-
ing its solutions by combining culinary know-how 
and operational excellence.

Our chefs prepare healthy and environmentally 
friendly dishes with passion and enthusiasm. 

Balanced meals and quality ingredients give our 
guests access to delicious food, wherever and when-
ever they eat.

Our marketing teams are breaking new ground and 
creating innovative catering experiences in line with 
new lifestyles. 

↑ Crew member  
on-board the towing 
FPSO Unity  
from Singapore 
to Guyana

↓ Goods receiving 
on Constancia  
mine site – Peru

  THE 9 EXPERTISES PROPOSED   
  IN OUR SOLUTION   
  360° BY NEWREST ↓  

Newrest is a worldwide  
reference in the management 
of remote sites.
The Group brings its expertise to the largest mining, oil 
and gas sites on the planet. On land or at sea, Newrest is a 
specialist in the design, mobilization and management of 
remote sites. 

Our customers are focused on their core business. To sup-
port them to do this, we have developed a solution: 360° by 
Newrest. We position ourselves as service integrators and 
offer solutions that go far beyond catering: technical facil-
ities management, cleaning, laundry, pest control, water 
supply or waste management. 

The deployment of our operating systems and digital tools 
within remote sites allows us to guarantee greater accessi-
bility to our services and to adapt to all environments. 

What takeaways do you have from Newrest's remote site 
business in 2022?

EG. The gradual emergence from the pandemic in several of our 
sites has generated significant variations in site populations. We 
have had to adapt to ensure the satisfaction of our guests, while 
remaining uncompromising application of health and safety 
procedures.

Any key issues?

EG. Our CSR (Corporate Social Responsibility) charter is the basis 
for our local and sustainable development initiatives. These are 
topics that are of key interest to our stakeholders. We aim to go 
beyond local regulatory requirements when it comes to recruit-
ment and procurement, and we want to be a driving force in 
reducing waste and greenhouse gas emissions. 

What areas of development are being explored  
for the future?

EG. Food safety, work safety and quality of service are our prior-
ities. We are focusing on our existing operations to build long-
term customer loyalty. This is the case in Peru, Bolivia or Mada-
gascar, for example. Some of our markets are developing rapidly. 
We are looking to make our mark in Qatar, Angola, and Guyana.

  INTERVIEW WITH...  

Emmanuel Garrigues 

Group Sales Director – Energy & Mining sector 

 Toulouse, France

Contract   

     Catering &  

Remote site
  SERVICES  

Remote site 

20,537
employees

637.3 M€ 
of turnover  
in 2021/22 =  

37.9%
of total turnover

37
countries
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  B&I-FOCUSED   
  CONCEPTS  

  SCHOOL   
  CONCEPTS  

  SENIOR LIVING   
  CONCEPT  

  HEALTH   
  CONCEPT  

The education sector is very dynamic for the Group. Our Eduka  
offer, built around eating well and living well, meets the expec-
tations of school officials. We take part in educating and raising 
awareness in young people regarding taste, nutrition, and the 
environment. 

In the health sector, we were able to test our Essentials offer. We 
offer a range of integrated, personalized services for patients, 
caregivers and visitors. The Group aims to optimize patient care 
and improve the hospital experience.

The consolidation of the retirement home sector is underway. 
Inspiring a taste for life is the goal of our Welcome home offer. We 
have optimized our portfolio in this sector, and we support our 
clients to assure their residents feel at home, with all that that 
implies: room comfort, meal quality, respect for their privacy, 
maintenance of a social life, etc. 

The working world is being 
reinvented around three 
axes: well-being, new ways 
of working and social 
integration. 
This requires structural and organizational adaptation. 
Faced with these challenges and market expectations, 
our response is based on modern and dynamic catering 
concepts that integrate digital technology throughout the 
catering experience. 

Contract 

Catering
Our airport concession management business is a great 
source of inspiration for all out-of-home restauration 
market. 

The Group offers four types of outlets:  
its own brands, international franchises,  
local franchises and custom concepts. 

Whether it’s fast food or traditional cuisine, we must con-
stantly be renewing our offer. 

↑ Attitudes 
restaurant  
for Latécoère  
headquarters –  
Toulouse, France

↑ → Daily Break 
Coffee shops –  
Türkiye, Gabon,  
Uganda

A source  

of stability 

  SOME FRANCHISES & OWN BRAND ↓  

Retail
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SOFT FM

HARD FM

Foundations  
of our offer Octopus 

  PERFORMANCE  
  LIFESTYLE   

  & WELL-BEING  

  TECHNOLOGY  

  SUSTAINABILITY  

This ambitious move is intended to play  
an important role in the Group's diversifica-
tion strategy until it becomes an expertise 
in its own right.

Responding to our clients' 
requests
Regardless of the industry, many of the Group’s clients 
are looking to streamline their supplier portfolio, 
optimize their budget and promote the well-being 
of their employees in their work environment. To 
achieve this, our teams have progressively devel-
oped expertise in a wide variety of fields, often far 
removed from the catering business.

Following the acquisitions made in 2022 and the 
recruitment of experts in the field of facility man-
agement, we wanted to set up an ambitious offer 
grounded in reliable processes and proven systems.

Octopus by Newrest

The expression of our values (humility, simplicity, 
efficiency, responsibility) is at the core of the develop-
ment process of our facility management services. In 
this market, we are part of a process of continuous 
improvement and we demonstrate great agility in 
order to offer solutions adapted to all of our clients’ 
challenges and expectations.

We operate pragmatically and competitively in a 
wide range of fields of action that we divide into two 
groups of complementary sets of expertise, applying 
a project management approach adapted to all sec-
tors: health, education, business, industry.

In 2022 Newrest expanded  
its offer with facility  
management services  
in certain markets.

 Facility  

management
  SERVICES  

Newrest’s digital strategy for facility management aims to sup-
port the operational team, building occupants and the contract 
manager. By connecting people, assets and processes, we guar-
antee significant time and financial savings. Access to key per-
formance indicators in real time allows us to make the right 
decisions and transform them into actions. 

Our goal is to work on improving  
our clients' performance and increasing  
their competitiveness. 

What is your vision for the development  
of Facility Management at Newrest?

YM. In Oman, we won our first facility management con-
tracts in 2021. The learning curve has been steep, but after 
12 months of operation, we are achieving compliance rates 
in line with our customers’ expectations. 

The acquisition of a company specialized in facility man-
agement in Morocco has allowed us to accelerate our rise in 
competence and to put processes and systems in place that 
have proven their worth. It has been of great benefit to us.

Since then, we have gained competence in this area. With 
support by the Group in our commercial approach, we have 
identified new targets for our development in Africa, where 
we have objectives in Gabon and Angola.

Today, facility management services are an integral part of 
the Group’s sets of expertise. 

  INTERVIEW WITH...  

Yvon Martinez 

Vice President Africa - Middle East  

 Sultanate of Oman

← Overview of Fracttal One, 
multi-device maintenance 
management software 
offered to our FM 
customers

  ELECTRICAL / LIGHTING  

  PLUMBING / WATER TREATMENT  

  AIR TREATMENT  

  FIRE SAFETY SYSTEMS  

  LIFTING TOOLS  

  BUILDING MAINTENANCE  

  ENERGY MANAGEMENT  

  TECHNICAL INSTALLATIONS  

  CIVIL ENGINEERING WORKS  

  INTERIOR FITTINGS  

  CLEANING SERVICES  

  SUPPORT SERVICES  

  RECEPTION SERVICE  

  SECURITY SERVICES  

  LANDSCAPING SERVICES  

  PESTCONTROL SERVICES  
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↑ Events  
One Team Unlimited Challenge  

by the Qatari teams /  
Presence of our  

ambassador Tony Parker 
in Houston, USA 

  SOLUTIONS UNLIMITED  #3
Our  
know-how
p. 30 →  From market needs to solutions unlimited

p. 32 →  Culinary expertise 

p. 34 →  I Care!

p. 36 →  Innovation 

p. 38 → Our employees, our future

Our unlimited approach is rooted in our  
history and in the attitude of the employees  
who write it. Innovation is at the heart  
of our search for solutions unlimited.
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  TINY VERSION    MAXI VERSION  

  CONNECTED   
  VERSION  

  GROCERY   
  VERSION  

↑↓ Overviews of  
our concepts Crushly  
and Mini Market – 
360° by Newrest

Technologies 
Shaping  

tomorrow’s food 
with FoodTech

From  
market needs  

to solutions  

unlimited  

How do you approach the evolution  
of Newrest business?

MF. In recent years, we have demonstrated our ability to 
lead the way in culinary, digital, and marketing innovation. 
Today, we are driving the transformation of our business, 
with the launch of new solutions, composed of a wide range 
of services, in each of our market segments.

Who is involved in this process?

MF. Innovating, developing new services, enriching our 
offers, proposing the right concept at the right time, trans-
forming constraints into new ideas; all this is made possible 
by the dynamism of our operational and marketing teams 
in the field. This is the only way to develop adapted solu-
tions, both in terms of the diversity of services offered and 
in terms of operational deployment.

   INTERVIEW WITH...  

Marion Faure

Group Marketing department  

 Toulouse, France

Experience 
Live unique moments  
in immersive places

Territoriality 
Protecting heritage  

& know-how

Conscience 
Commit to  

a better world

Health
Eating healthy food  

for body & mind

Traditions 
Warming hearts  

with the authentic

Travel
Escape through  
the taste buds

Solutions unlimited! 
Customizable and scalable

In 2022, the shape and adaptability of our solutions transformed. 
Our philosophy is not to attempt to impose our way of working on 
our clients. Rather, we produce customizable offers and options 
that our clients can identify with, and engage, as they desire. 

We apply the same logic to the development of our catering con-
cepts. Crushly, for example, our latest snack bar concept, is avail-
able in 4 versions to meet our clients’ changing needs throughout 
the day:

Multi-technical and multi-service

The concept of solutions unlimited is structured around two uni-
verses reinforced by the development of our expertise in facility 
management: 

 → Highly technical skills: electrical, air conditioning, energy 
management, civil engineering, or maintenance of technical 
installations. 

 → To improve working environment and comfort in the various 
living areas frequented by residents and guests: catering, recep-
tion, leisure areas, cleaning, laundry. 

Solutions 

unlimited

Residents /

GuestsClients
Anticipating needs 
implies being attentive 
to the world’s major 
transformations.

The definition and analysis of major demographic, 
social, environmental, economic, and technological 
changes allow Newrest to fine-tune its strategy and 
respond accurately to its clients’ and consumers’ new 
expectations.

Serving  
our clients 
The strong relationships that Newrest develops and 
maintains with its clients allow the building of part-
nerships based on trust and transparency. By listen-
ing to our clients carefully throughout the duration 
of their contracts, we can develop appropriate solu-
tions and respond to their needs effectively.

Serving  
our residents & guests 
Our operations require us to understand what is 
really going to appeal to our guests in our restaurants 
and other venues on a deeper level. Newrest is con-
stantly observing macro trends and new consump-
tion patterns to orient developments toward more 
immersive and entertaining experiences.

  ↑ → THE 7 MAJOR CONSUMER   
  TRENDS IN 2023  

Quality of life expectations

C
o
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tra

ctu
al requirem

ents
Concepts
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Jean-Michel, what is culinary innovation at Newrest?

JMF. Respecting the seasons, sourcing locally, choosing prod-
ucts at the peak of their flavor: a recipe that is the basis of 
our culinary approach in all our regions. 

The transversal nature of our business and our exposure to 
all types of culinary services, from V.I.P. private jets in the 
airline industry to prisons in Morocco, is a source of infinite 
inspiration and innovation. To encourage sharing among 
our chefs, hundreds of recipes from all over the world, have 
been gathered on our Winrest ERP. 

Innovation also requires training. That’s what our Chef 
Unlimited program is all about. Our leading chefs in the 
countries have a duty to train and support new generations 
so that they can take over in the future.

  INTERVIEW WITH...  

Jean-Michel Fort 

Group Executive Chef

 Toulouse, FranceCulinary  

Expertise
Cooking is an eternal 
quest for creation
Our chefs immerse themselves in new catering 
trends, discover and pass on new flavors, innovate, 
work with, and highlight local products. This infinite 
culinary quest has one goal: to delight the taste buds 
of our guests.

The creation  
of culinary identities  
in our clients’ image

Our wealth is in the hands of our chefs. 
Whatever the business sector, they share 
and transmit our culinary know-how.

Thanks to this foundation of technique and creativity, 
our Chefs Unlimited rise to the market expectations 
deciphered by our marketing teams. Our clients are 
a part of this fertile and structured process, to craft 
their own culinary identity in line with their values 
and social commitments.

Airlines and corporations alike rely on our culinary 
dynamism all over the world, regardless of their cul-
ture or ambitions.

Culinary innovation,  
from content to container
Innovation requires a balance of audacity and humil-
ity. Calling upon renowned chefs to perfect our culi-
nary expertise is at the core of our approach.

Chef Thierry Marx used his talent to delight the pas-
sengers of TGV INOUI high-speed trains. For many 
years, Corsair has been working with chef Samuel 
Tétard based in Reunion Island. All these initiatives 
contribute to the creation of ideas and trends in order 
to be in phase with our consumers’ expectations.

Being in contact with manufacturers and producers 
allows us to fully appreciate the range of possibili-
ties in our choice of products and packaging. These 
issues are a priority for many clients to enhance 
their customer experience while reducing their envi-
ronmental footprint. 

Our events for culinary discovery

Street food is an icon of the 3rd millennium and we are endeavor-
ing to ‘surf’ on this trend. CITIZ, our 2022/23 entertainment pro-
gram, invites our guests to discover the street food of the world’s 
greatest cities.

This annual program takes place through workshops and tast-
ings, and generates unique plates, decorations and concepts. 
From the souks of Marrakech to the Dolce Vita of Palermo, from 
the hot dogs of New York to the famous tacos of Mexico City... 
Our chefs are full of creative ideas to transport their guests in a 
100% street food atmosphere!

↓↑ Chef Thierry 
Marx signs 3 dishes  
and 2 desserts  
for Le Bar TGV INOUI 
– France

↓

33   A
CT

IV
IT

Y 
RE

PO
RT

 2
02

1/2
2

32 33

  C
HA

PT
ER

 0
1  

  C
HA

PT
ER

 0
2  

  C
HA

PT
ER

 0
3 

 

32



Why did you create I Care! program? 

FM. We wanted to change the companyʼs culture and involve 
every employee in the QHSE process. We needed a strong 
identification element so that everyone could take own-
ership of the subject and place QHSE at the heart of their 
actions. The idea is to develop the accountability of employees 
in the field.

Efforts and ownership are happening at all levels of the 
company. That is the essence of the motto: “I Care, You Care, 
We all Care”. With this program, we are consistent with our 
values and in parallel we regularly draw inspiration from 
sports: “We win together, we lose together!”.

   INTERVIEW WITH...  

Fabien Malbranque

Group QHSE Director 

 Toulouse, France 

↓

I Care!

Increasing digitalization

After digitalizing and centralizing our process of continuous 
improvement within the Calypso tool, the Group developed a 
module for the monthly input of key performance indicators. 
This simplifies the identification of points of progress and the 
consolidation of indicators.

The digitalization of the Hazard Analysis and Critical Control Point 
(HACCP) within our integrated Winrest ERP system was launched 
2 years ago. All our countries use this solution which improves 
the traceability and speed of our analyses. 

Breakdown of the concept  
of Non-negotiables

By 2021, the group had defined 8 non-negotiables related to 
health & safety at work, with the clear objective of improving its 
performance in this area. In 2022, this concept has been broken 
down into the subjects of food safety and ramp safety with the 
same objective. 

Newrest participates  
in the definition of health  
& safety guidelines  
for the inflight industry

Newrest has contributed, along with other members of the Inter-
national Flight Services Association (IFSA), to the development of 
global food safety guidelines for the inflight catering industry.

The sharing of best practices and the formalization of stand-
ards allow our industry to structure itself around a common 
foundation. 

↓ 
9 countries
already have a management system  
that integrates the various certifications  
and 15 will have it by the end of 2023

ISO  
9001:2015 

ISO  
14001:2005  

ISO  
45001:2018  

ISO  
22000:2018  

ou FSSC 22000 

↓ 
34 countries  

certified

↓ 
25 countries   

certified

↓ 
17 countries  

certified

↓ 
11 countries  

certified

A new identity  
for more impact
Our integrated management system (IMS) 
is the common framework for our qual-
ity assurance, occupational health and 
safety, food safety and environmental 
approach. It is an indicator of maturity in 
our ability to understand the ISO stand-
ards that concern us. 

In 2022, the group deemed it necessary to 
create an internal program with a strong 
identity to accelerate the appropriation of 
these subjects by the teams wherever we 
operate: I Care!

The assimilation process  
is based on the I Care! program, 
which is supported by the  
Executive board and relayed  
to the operations. 

↓ → I Care! quoted  
by Olivier Boutou & 

Laurent Camberou in the 
book For a positive & 

sustainable corporate 
culture (Afnor editions)

↑ IFSA Expo 2022 −  
Long Beach, 
California, USA
← 8 ramp safety 
Non-negotiables 
badges
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+

Order’ 
EAT

Save’ 
EAT

Recharge’ 
EAT

Display’ 
EAT

Satisfy’ 
EAT

Mature, flexible and optimised solutions  

Now mature, this ecosystem complements our culi-
nary know-how and is a pillar of our differentiation 
and responsiveness. Our goal is to have an omnichan-
nel approach to ensure an optimized client and oper-
ational journey, a source of added value.

Four departments work together with the opera-
tional business units: IT, Major Projects, Digital and 
Marketing. This approach contributes to the company’s 
transformation.

Digitalization of the consumer journey

ConnectʼEAT (interactive application), OrderʼEAT 
(e-commerce solution) and DisplayʼEAT (information 
sharing) are some of the digital solutions developed 
by the group to benefit consumers in our restaurants. 
In 2022, we developed our customer satisfaction 
measurement solution (SatisfyʼEAT) and, as of the 
first quarter of 2023, our operational teams will be 
able to send out notifications to their clients. 

The integration of our solutions with POS systems 
and online payment providers in our various coun-
tries is the key to the success of our international 
deployment strategy. 

Digitalization of our businesses 

Our integrated management software, Winrest, is 
the cornerstone of the digitalization of our business. 
From receiving goods to delivering meals, many 
tasks are now available on a tablet or smartphone. 

In the airline industry, Winrest is now integrated into 
3 of the 5 global inflight catering management solu-
tions used by airlines. 

Saving time, reducing the risk of error, and automat-
ing exchanges of information are at the center of our 
approach.

Innovation

Digitalization

 Industrial  

Innovation

659 
sites connected 
worldwide

↓

  CONNECT’EAT  PLATFORM   
  REPRESENTS  

13,500 
active users

Industrial innovation at the heart of our business

With the creation of the Major Projects department in 2016, we 
have demonstrated our desire to innovate with Research & Devel-
opment, to continuously improve our industrial production arm. 
In 2019, we pioneered the use of cobot assembly lines to automate 
meal tray production. With our team of roboticists and automa-
tion specialists, Newrest integrates, certifies, and deploys nearly 
50 cobots and 15 assembly lines in 10 of the Group’s countries. 

This innovation was the first step towards the industrialization 
of our production arm. Employees develop new skills, and the 
field of possibilities expands. In 2020, the manual preparation 
line was integrated into the cobot assembly line to reduce load 
breaks. Our goal is to reduce the repetitive and tedious tasks 
allocated to employees.

From cobot to robot...  
productivity is doubled! 

In 2022, Newrest deployed FANUC robots  
for our Scandinavian client. They are integrated  
into the industrial value chain of tray production,  
with an output of 1,000 meal trays per hour. 

These robots are particularly well suited to our production units 
dedicated to a single client, with around 100 flights per day. 

  15 COBOT ASSEMBLY LINES SINCE 2019  

  50 COBOTS  

  IN 10 COUNTRIES  

  PRODUCTIVITY: 500 TRAYS PER HOUR  

  5 NEW ROBOT ASSEMBLY LINES  

1,000
  MEAL TRAYS PER HOUR  

25
FANUC robots  

deployed  
in 2022

Since 2015, Newrest has 
been creating an internal 
ecosystem dedicated  
to innovation and digitali-
zation of its operations.

Innovation 

unlimited

Major 

Projects

Marketing

 IT 

Solutions

Digital 
Lab'

← Cobots line (2019)
↑ FANUC robots line  
↓ 3D render of the complete 
production line (2022)
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Our  
employees, 

our  future 

In 2022, the Group was able to rely  
on the strength of character of its teams 
around the world to support its clients  
as they resumed their operations. 

Opportunities for all 

The Group’s sustained development over the past 15 
years has created opportunities for many employees. 
Geographical mobility and the discovery of new pro-
fessions are at the heart of our internal promotion 
and recruitment approach. For the Group, individu-
ality and the ability to be part of a collective project 
are of the utmost importance.

Solidarity toward  
our societal commitments 

Our teams are increasingly motivated to achieve our 
sustainable development objectives. Our in-house 
Green Superheroes program aims to highlight the 
CSR initiatives implemented by our employees. For 
its second edition, more than 50 projects from 30 
countries were presented to the executive board 
members. For us, societal change is everyone’s 
responsibility.

 Green  
Superheroes 2022 

winners
 

↓ Newrest employees 
mobilized from  

all over the world 
 to support the 

Scandinavian teams 
during the start-up of 

inflight operations

 “Our teams have always demonstrated   

 a strong sense of solidarity when it comes  

 to meeting the needs of our clients.  

 The launch of our operations for Scandinavian   

 Airlines is a good example. Expertise,  

 going above and beyond, self-sacrifice  

 and the will to succeed characterize  

 our employees who come from every continent  

 to train and support our teams in Oslo,  

 Stockholm and Copenhagen.” 

Team  

cohesion  

Grow & commit 

yourself

Jonathan Stent-Torriani

Co-CEO

One Team, Unlimited Challenge 

The unlimited character is an integral part of the DNA of the 
Group and our colleagues who compose it. To weld the teams 
around the collective, each country participates in a sporting 
challenge that highlights its national heritage. Volcano climbs, 
desert treks, dog sledding in the far north, Buddhist temple bike 
tours... there is no shortage of group challenges on land, at sea 
or in the air.

Tony Parker –  
Newrest ambassador
With his experience as a top athlete and businessman, this 
year Tony Parker has become Newrest brand ambassador. The 
strength of the collective, going above and beyond, and reaching 
your objectives are all values shared by Tony during his speeches 
in for our employees and our clients. 

Going above & beyond  
to support others 

Driven by our commitment to cancer research, the Group 
supports the Cap Optimist expedition. In January 2023,  
6 women will attempt to cross the Pacific Ocean by paddle 
board between Lima and Moorea. 8,000 km and two and 
a half months of adventure to benefit sick children, espe-
cially those with cancer.

So that our employees can express their desires to get 
involved in the life of their cities, the Group has joined the 
“Le Cœur des Entreprises” endowment fund, which aims to 
put associations in touch with our teams 
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”
 Discover our new report 

Corporate
Social  

Responsibility 
2022

  READ IT HERE   
  → HTTP://BITLY.WS/YLEI  

  PHOTO CREDITS  

FRÉDÉRIC MALIGNE, NEWREST COSTA RICA, NEWREST NIGERIA, 
CHRIS DOCKERY, ALEX TONGOL PHOTOGRAPHY, NEWREST GREECE, 
AMINE BENNOUR (FRAME & FRAME) FOR NEWREST MOROCCO,  
ARCHIBO (3D RENDERS), NEWREST GULF, NEWREST USA,  
W2P PRODUCTION, DIMITRIS LANTZOUNIS, NEWREST LAOS, 
NEWREST SCANDINAVIA, NEWREST WAGONS-LITS FRANCE, 
NEWREST CAMBODIA, NEWREST GUYANA, NEWREST CROATIA, 
NEWREST NEW CALEDONIA, NEWREST FRANCE,  
MAREK KNOPP POUR NEWREST AUSTRIA, NEWREST GABON,  
ARIM ALMUELLE, NEWREST TÜRKIYE, PANDORA WONG,  
ELISA AMADORI, URIEL SOBERANES, BROOKE LARK,  
TAMIL SHUTTER DREAMS, JONATHAN KEMPER, ELENA LEYA, 
ANDREA DAVIS, MATHILDE DE L’ECOTAIS, AROUNA WABI,  
JÉRÉMIE GABRIEN.

Our CSR charter  
is evolving  
to be in line with  
The Paris Agreement 
on climate change. ”

  GRAPHIC DESIGN   NEWREST

In order to be more respectful of the planet, 
our Creative Lab continues to follow eco- 
design principles. For the printing, we have 
select a local and responsible provider.

Focus on our  
Graduate Program

For several years, Newrest has relied on its recruitment 
program for young talent: Graduate Program. The objec-
tive is to allow young graduates to take on operational 
responsibilities within one of our subsidiaries, to dis-
cover our operations and our way of working. 

Our goal is to accompany their professional develop-
ment and identify the leaders of tomorrow. Coached by 
a tutor and a single point of contact at the Toulouse head-
quarters, their performance is constantly monitored. 

In 2022, almost 60 profiles joined  
the international program from our partner 
schools around the world. 

A local dimension  
in the making

This scheme is now taking on a strong local dimension. 
Our managers train national talent and create long-
term relationships with training organizations in their 
countries. The Group then takes over to offer them an 
international career.

Why did you choose Newrest and our program?

CP. I was looking for a dynamic, action-oriented company 
that was willing to give responsibility to young people. With 
the Graduate Program, we are confronted with the Group’s 
challenges with a lot of positivity and support. It’s a career 
booster.

What is your background?

CP. I did all my studies in hospitality and catering. At the 
same time, I joined the Army Reserve in France. At the end 
of my Master’s, during which I did a 6-month internship at 
Newrest in Canada, I directly joined the Graduate Program 
in New Caledonia, where I discovered several aspects of the 
company’s operations. I am now the General Manager of our 
subsidiary in Laos at the age of 26 and I manage over 140 
employees.

How do you explain this progression in the last 4 years? 

CP. The company knows how to engage and empower its 
teams. We all contribute to and promote the Group’s strat-
egy and momentum. From the start, Newrest has involved 
me in increasingly ambitious projects, with very challeng-
ing objectives.

  INTERVIEW WITH...  

Cédric Pautot 

General Manager Newrest Laos 

 Khammouane, Laos

  OUR EMPLOYEES,  

  OUR  FUTURE  

Investing

in the future

60
  PROFILES   

HAVE JOINED THE  
INTERNATIONAL PROGRAM

  PRINTING   IMPRIMERIE DELORT

Printing has been made with unleaded and 
additive-free inks, on a 100% recycled paper. 
Imprimerie Delort printing company holds 
multiple CSR labels & certificates.
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Catering

FOR MORE INFORMATION, 

VISIT OUR WEBSITE

  WWW.NEWREST.EU  

Executive Management Office

61, boulevard Lazare Carnot  

31000 Toulouse ‒- France

Phone: +33 (0)5 62 89 39 88 


